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’ Target Audience

Key Takeaways

YOUNG GRADUATES
e Understand the realities of a corporate environment TRAINEE ASSOCIATES

e Become a motivated, long-term performing and
learning individual to grow with the organization

e Empower themselves with tools to refine their personal
and professional lives

e« Resolve many of their personal, interpersonal &

adjustment issues using practical and simple steps in
their daily lives
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Training Duration




Ownership and The art of business
Accountability communication

Stakeholder Orientation Time Management

e Barriers to
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« Communication at work
e Constructive
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